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LIVE ANNUAL MEETING
OWB Program Update
Earth Day 2010
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The Oregon Wine Board created the 
Oregon Certified Sustainable Wine® 
program in 2008, to showcase the 
Oregon wine industry’s commitment 
to the shared principles of 
Responsible Grape Growing, 
Responsible Winemaking and Third 
Party Certification. 
There are currently 1.75 million bottles of OCSW 
certified wine produced by 19 wineries.
When consumers see the OCSW logo on a bottle, 
they are assured that:
97% of the fruit in the bottle 
was certified by one or more of 
these programs:
AND 
That the wine was produced in a 
facility certified by one of these 
programs:
Three pronged approach for generating OCSW 
awareness:
1. Online through social media, paid 
search and partnerships
2. By empowering wineries to educate 
their stakeholders
3. Through media outreach
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OCSW Trade Marketing Materials
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Shelf talker
Sell Sheet
Case Card
Trade media outreach launched in early 2009
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Consumer media launched with April 2010 events 
in SF & NYC
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What’s next for OCSW?
• Featured at three wine events during the International 
Association of Culinary Professionals meeting in Portland
• More long lead consumer media throughout 2010
• Video features on winespectator.com
• ODA Specialty Crop Block grant application for additional 
marketing funds
• OCSW Wine Month in Oregon – April 2011
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What does this mean for LIVE members?
• Greater demand for LIVE certified fruit
• More LIVE certified wineries
• Larger group of colleagues sharing sustainable practices 
• Ability for wineries to blend across certifications
10
Other OWB/OWA updates
• Land use position development
• Executive director search
• New printed AVA maps available by May 17
• Industry social – May 3 – Rex Hill – (5:00 – 6:30PM)
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